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FLFFCF JACKET

Sculpted wolf zipper pulls on the
front and the pockets add
to the unique styling

Get wrapped up in the Spirit of the Wilderness
Do you have a soft spot in your heart for wolves? Do you melt when you see a devoted
mother wolf snuggling with her pups in fresh snow lit by a silvery arctic moon? The
closeness of the wolf family is legendary, and no artist brings it to life with more feeling
than Eddie LePage. Now slip into the warmth of this casual style fleece jacket and let
the whole world know you're wild about wolves. Decorated on both the front and back
with Eddie LePage’s heartwarming art, it is fashioned of high-quality mid-weight fleece.
This moonlit grey jacket is styled with a flattering princess cut, a collar that can be worn
up or down, and a drawstring waist. Silvery wolf-shaped zipper pulls adorn the jacket
front and the two zippered pockets. Don’t miss this wearable art that'll leave you feeling
warm all over!
A wonderful value; fully guaranteed

Available in six sizes, the Spirit of the Wilderness Fleece Jacket is offered by The
Bradford Exchange at the affordable price of $99*, payable in four monthly installments
of $24.75 each, and backed by our 30-day money-back guarantee. To get yours, send
no money now; just complete and return the Reservation Application today.

www.bradfordexchange.com/wolfjacket ©2009 BGE 01-04010-001-BIR

Available in
a beautiful
Moonlit Grey
color

Features Eddie LePage artwork

on the front and back
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19345 Milwaukee Avenue -

. YES. Reserve the Spirit of the Wilderness Fleece
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! circled my size preference below.

! Please Respond Promptly
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Own a piece of the Wild West

An exclusive, heirloom-quality ring featuring
a genuine U.S. Indian Head Nickel

SIDES FEATURE A
DRAMATIC BUFFALO

INDIAN HEAD NICKEL'S
REVERSE DESIGN

Honor the spirit of America’s West &'

Long a collector’s favorite, the classic
obverse design of the Indian Head Nickel was
chosen to honor the proud Native American
heritage and spirit of America’s West.
Expertly crafted with 24K gold plating and
turquoise enameling, the Indian Head Nickel
Ring features a genuine—and increasingly
scarce—U.S. Indian Head Nickel as its
centerpiece. Because each coin has its own
unique characteristics, each ring is a true one-
of-a-kind! Engraved inside is the inscription:
“Indian Head Nickel: Honoring the American
West.”
A hand-crafted jewelry exclusive ...
and a superb value

Act now, and this genuine piece of American
history can be yours for just $129, payable
in three convenient installments of $43
each. To reserve your ring, backed by our
unconditional, 120-day guarantee, send
no money now. Just return the Reservation

Certificate. But hurry—this is a limited www.bradfordexchange.com/ihr

time offer!
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OUR COIN RING IS A STRICT LIMITED EDITION
DUE TO THE SCARCITY OF INDIAN HEAD NICKELS

L

A BrRADFORD EXCHANGE MINT EXCLUSIVE—
PORTRAIT RECALLING THE NOT AVAILABLE ANYWHERE ELSE ... AND ONLY
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COMES IN A HANDSOME

FOR A LIMITED TIME! PRESENTATION CASE

LIMITED TIME OFFER

Actual Size
Your Complete Satisfaction
Guaranteed

To assure a proper fit, a ring sizer
will be sent to you after your
reservation has been accepted.

©2011 BGE 17-00176-001-BIBM

PRIORITY RESERVATION CERTIFICATE
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= MINT =

9307 Milwaukee Avenue - Niles, IL 60714-1393

YES. Please reserve the Indian Head Nickel Ring for me as
described in this announcement.

Limit: one per order. Please Respond Promptly
Mrs. Mr. Ms.
Name (Please Print Clearly)
Address
City
State Zip

17-00176-001-E55481

$9.00 shipping and service per item. Please allow 4-6 weeks after initial payment for shipment.
Sales subject to product availability and order acceptance.
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ON THE COVER:

Cool Whip is a five-year-old Paint and Quarterhorse, owned and painted by Kennard Real Bird (Crow), master horseman
and former member of the Tribal General Council of the Crow Nation. Real Bird will officially open the Song for the Horse
Nation exhibition in Washington, D.C. on Saturday, Oct. 29 at 3 p.m. by presenting the Crow Nation flag on horseback on
the Welcome Plaza in front of the Museum. He will be joined by the D.C. Mounted Police presenting the U.S. flag.

Crow War Pony — 1, Fine Art Photography by Brady Willette; Pony painting by Kennard Real Bird (Crow).
Collection of the National Museum of the American Indian.
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Entertainment, 7:00 pm-8:00 pm

ﬁﬁﬁsgg November 11 Preview and sale of traditional hand-woven — Cowboy poetry by Fred Engel
Children: $10  SPECIAL EVENT Navajo rugs, jewelry and crafts — Cowboy music by Stampede
(under age 12) 6pm—10pm Hors d’oeuvres will be served Live auction featuring Weaving Wild
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DIRECTOR'S LETTER

NATIVE

MASCOTS
AND OTHER
VIISGUIDED
BELIEFS

BY KEVIN GOVER

Editor’s Note: The following editorial by director
Kevin Gover appeared in Indian Country Today in
response to the May 4 U.S. Senate Committee on
Indian Affairs hearing on “Stolen Identities: The
Impact of Racist Stereotypes on Indigenous People.”

ongress established the National

Museum of the American Indian

in 1989, noting that the establish-

ment of the museum within the

Smithsonian would “give all Amer-

icans the opportunity to learn of

the cultural legacy, historical grandeur, and con-

temporary culture of Native Americans.” For the

last twenty-two years, the NMAI has worked to

create that opportunity not just for all Americans,
but for visitors from throughout the world.

When we engage our visitors, we are not

writing on a blank slate. To the contrary, most

visitors, whether Native or non-Native, come to

the museum carrying information, misinfor-

mation, ideas, attitudes and prejudices (both

negative and positive) based in what they have

learned about American Indians in the course

of their lives. Only a very small percentage of the

population has devoted extensive study to Native

history, art, and culture, so their understandings

are formed based on the limited information

they have received from two sources: the formal

10 AMERICAN INDIAN FALL 2011

education system in the United States and the
popular media culture in the United States.

I speak here from my own experience con-
tending with the information I was given while
growing up in Oklahoma, a state with a consid-
erable number of Indian people. Native history
and culture was only rarely touched upon while
I was in elementary school and junior high
school. Though I had, of course, more than the
usual interest in these subjects, I can recall only
the occasional reference to American Indians,
almost always accompanied by a photo of Indian
people standing on a rocky hillside bedecked in
feathers and buckskin. I learned nothing about
the history of Native people prior to contact with
Europeans, save the pages in my Oklahoma his-
tory book dedicated to the Spiro Mounds, a Cad-
doan-Mississippian archaeological site in eastern
Oklahoma. It was as though what pre-existed
Columbus’s arrival in America was uninteresting
and unimportant.

Like most young people of my generation,
I absorbed an odd set of information about
Native history after contact with Europeans.
In grade school I learned that “In fourteen
hundred and ninety-two, Columbus sailed the
ocean blue. He sailed, and sailed, and sailed,
and sailed to find this land for me and you.”
I learned of the friendly Indian Squanto who

GERON




Director Kevin Gover next to an exhibition
banner on Geronimo at the Oneida Nation’s
Shako:wi Cultural Center May 11, just days after
President Obama revealed to the nation that
“Geronimo” was the code name for Bin Ladin in
the U.S. Navy SEAL raid on his compound.
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taught the Pilgrims to grow corn; of the Indian
princess Pocahontas who saved Captain John
Smith from death at the hands of her evil fa-
ther; of Sacajawea, the intrepid “squaw” who
guided Lewis and Clark through the Rocky
Mountains; of the massacre of the gallant Gen-
eral Custer by savage Sioux at Little Big Horn.

Things improved somewhat in junior high
school, where we did learn that all of Oklahoma
had once been designated Indian Territory and
of the removal of the “Five Civilized Tribes” from
their homes in the southeast. But we moved
quickly on to more important matters such as
the land rushes, the discovery of oil, the estab-
lishment of Oklahoma Territory and the entry of
Oklahoma as the forty-sixth state. I don’t recall
being told that all of this involved the abrogation
of treaty promises that Oklahoma would belong
to Indians forever.

Meanwhile, at the movies and on television,
westerns were thriving. Even while knowing these
stories were fictional, they wore on me. The In-
dians were semi-naked, mono-syllabic and fierce
(quite unlike the many Indians I knew as family
and friends). The white people were smart, ethi-

cal (the heroes, anyway) and only reluctant users
of violence. The racial message was consistent
and powerful: Indians were stupid and violent,
though oddly noble in their savagery, and white
people were civilized, principled and heroic.

This brings us to Indian mascots. I loved
sports, playing them and watching them. I no-
ticed at a young age that professional football
teams in Washington and Kansas City and pro-
fessional baseball teams in Cleveland and Atlanta
used Indian references as their nicknames and
images of spears, war clubs, arrowheads and the
like on their uniforms. They even used in some
cases caricatured or stereotyped images of In-
dian people on their helmets and jerseys. Atlanta
even had an Indian mascot who would emerge
from his tipi to celebrate in dance each home run
by the team. This did strike me as odd, because
I noted that no other existing racial group quali-
fied for this role, and that none of the athletes on
these teams were actually Indians.

Enjoying college sports as I did and still
do, T also noted the widespread use of Native
images and references, including mascots, as
college sports symbols. Indeed, the University

Collecting the Finest

Native American Art <

Jor Over a Century.

Sheldon Harvey

201/4”H

n Haskie

Tommy Jackson
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of Oklahoma had its own Indian mascot, Little
Red. I spent my junior high years in Norman,
and of course was a fan of the university’s
sports teams. When the football team scored
a touchdown, Little Red, decked out in feath-
ers matching the team colors, would “Indian
dance” exuberantly for the cheering crowd.
To its credit, the University of Oklahoma long
ago abandoned the Little Red mascot. The
team was, after all, nicknamed the “Sooners,”
in honor of people who broke the rules of the
land runs by entering the Indian lands opened
to white settlement before the appointed hour.

Taken together, the messages my genera-
tion received from our formal education and
the popular culture were clear. Indians were
interesting only in terms of their engagement
with non-Indians. A good Indian was one who
assisted white people in establishing civiliza-
tion in the American wilderness. Native women
were especially likely to see the virtues of white
civilizers and assist them in their efforts. Native
men, being violent and dim, resisted civilization
ferociously but futilely. Above all perhaps, con-
temporary Indians were not relevant. Indians




were figures of the past. It would be entirely fair
for a non-Indian student in, say, Ohio to con-
clude that Indians simply ceased to exist. This
is a powerful set of ideas being delivered over
and over that made growing up as an Indian
child harder than it had to be.

As an older student and as an adult, I made a
point of learning more about Native history and
culture, and came to understand the enormity
of the omissions and misrepresentations about
Native people that continue too often unchal-
lenged in the educational system and culture of
the United States. Some things have changed.
Certainly the mythological heroism of Colum-
bus and Custer has been challenged in both the
popular culture and in modern scholarship. Most
people acknowledge the absurdity of Columbus
“discovering” a world that had been occupied
for millennia. Recent treatments of Custer reveal
him as a flawed hero, at best.

On the other hand, certain myths persist
and are reinforced. Disney’s animated version
of Pocahontas celebrates the Indian-princess-
helping-white-people-bring-civilization story of
old. Even the movies in which Indians are heroes
too often engage in the old stereotypes. The
large blue Indians of the movie Avatar and the
Indian werewolves of the popular Twilight series
may behave as heroes, but note the spectacular
violence of which they are capable in these mov-
ies. Note as well the addition of new stereotypes
that evolved in the late twentieth century: Indians
as pristine environmentalists and, even better,
magic Indians.

Further, these characters represent Indians
of the past. Television, movies and books almost
never portray Indians as contemporary char-
acters. We are confined to the past, as though
the government’s policies directed toward the
deconstruction of Native nations had succeeded
universally. The practice of using Native people
as mascots largely emerged at the very time gov-
ernment policy was to deliberately destroy Native
language, Native religion and Native identity. In
this respect, the mascots served very directly the
government’s purpose by portraying Indians as a
proud and noble figure, but only a figure of the
past. Government policy and the popular culture
assumed that, certainly by the end of the twenti-
eth century, there would be no more Indians.

These policies find their roots in the mis-
guided beliefs of the nineteenth century in ra-
cial hierarchy and the ranking of cultures from
primitive to civilized. It hardly bears noting that
the so-called “science” of race in the nineteenth
century always concluded that white people,

“Anglo-Saxon” or “Nordic” white people in par-
ticular, were the pinnacle of human development
and their civilizations were the best ever achieved.
This foolishness has long since been discredited
as simple racism, as have the policy ideas that
arose from it. The popular culture, however, has
kept alive the “vanishing red man” stereotype
that is at the foundation of the phenomenon of
Native mascots.

The celebrations of our extinction turned
out, of course, to have been premature. How-
ever, certain ideas and themes in the popular
culture remain persistent and influential. Native
mascots are primary offenders in perpetuating
these stereotypes. Consider why a franchise or
university might choose a Native image to rep-
resent its team or teams. We are told that they are
meant to honor Native American qualities such a
bravery, strength (physical, not mental), endur-
ance and pride. Certainly Native people had and
have those qualities in varying degrees, though
I do not believe that they had or have them in
greater quantity than other peoples. And why is
it that Native people are not chosen to represent
positive human qualities such as intelligence, pi-
ety, generosity and love of family? I suppose the

answer is that we are far less interesting to mascot
makers when revealed to be ordinary human
beings, with all the virtues and failures of other
human beings.

At the National Museum of the American
Indian, we address a public that has been deeply
influenced by the failings of formal education
and the misinformation imbedded in the popular
culture. The existence of Native American mas-
cots is partly responsible for this misinformation.
Mascots stereotype Native people employing im-
agery and ideas that arose from the racism of the
nineteenth century. We relish the opportunity to
challenge these stereotypes with the authority of
the Smithsonian Institution. We are very grateful
for the one and a half million visitors who choose
to come to our museum each year, an expression
of their willingness to learn and move beyond the
stereotypes that they have been taught. And we
are grateful to the Congress, the Native nations
and the Indian and non-Indian people who sup-
port the museum for creating the opportunity to
learn and teach at the National Museum of the
American Indian. %

Kevin Gover (Pawnee) is director of the Smithsonian’s National
Museum of the American Indian.

MANCHESTER CENTER, VERMONT

Long Ago & Far Away Gallery
Manchester Center, Vermont * Open 7 Days = Since 1986 * 802-362-3435

www.LongAgoAndFarAway.com |

Clockwise from upper leff; Seymour
Tuzroyluke, Sr. (Inupiat), Hib Sabin,
Denise Wallace (Chugach?Aluet),
Theresa Neptune Gardner
{Passamaquoddy), Kocyoo Peter
{Inuit), Derrick Gordon (Navajo).
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SUURIA R SANTA FE NDIAN MARKET

WHERE NATIVE ARTS MEET THE WORLD
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Travels
Through the

Cilire

BY EMIL HER MANY HORSES

« . hese words opened the exhibition
The HOrse Natlon A Song for the Horse Nation at the

. . . National Museum of the Ameri-
COIltlIlueS tO lIlSpll'C, can Indian’s George Gustav Heye

. . Center in New York City in No-

and Natlve artlsts vember 2009. As I have worked on

an expanded version of the exhibit for the Mall

continue to celebrate  Museum in DC. this October, 've had the op-

portunity to experience the direct inspiration of

the hOrse in our the Horse Nation throughout Indian Country.

songs, our storiesand ~ OSAGE
I think of the horse-stealing songs sung at the

our WOI'kS Of art » annual 'n-Lon-Schka or ceremonial dance of

the Osage. These songs tell of raiding enemy
horses. Sometimes the songs are also called
trot songs; the beat of the drum and the style
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of dance to the songs emulate a trotting horse.
It’s truly a beautiful sight watching a dance
floor filled with men, women and children
dressed in their colorful regalia dancing to the
rhythm of the trot songs. I can only imagine
how a warrior felt sitting on the back of a
raided enemy horse as he paraded through
camp. What a sense of pride and honor he
must have felt. These songs transport you
back to another time.

The Osage people have another tradition
in which a horse plays a prominent role. The
ceremony is called “Paying for the Drum.” It
is held when a young man has been selected
to fill the role of the drum keeper for one
of the three Osage districts. It is the young
man’s role to care for the drum which is es-
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Above, descendents of the horses reintroduced to

the Western Hemisphere by the Spanish in the 16t
century. The New Mexico Horse Project of Carlos
Lopopolo is locating these horses by genetic testing
and bringing them to his sanctuary to live in wild herds.

Left, the Osage “Paying for the Drum” procession.
The new Drum Keeper presents a horse and Pendleton
blanket to last year’s holder of the office. Osage
women in their Wedding Coats walk behind the horse.
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HORSE CULTURE

sential to singing the necessary songs for the
four days of the I'n-Lon-Schka dance. The
newly selected drum keeper and his fam-
ily will have a year to prepare to pay for the
honor of his position. The drum keeper will
also select a new committee to sponsor the
dance, and they host the other two Osage
district committees.

At the end of the year, the new drum
keeper and his family must pay before the
dance can begin. The drum keeper and his
new committee are led to the dance harbor
by the camp crier, followed by men carrying
the drum. A horse is led in the procession,
followed by women in wedding clothes and
the rest of the committee and his family. A
striped Pendleton blanket will be draped over
the back of the horse, and both will be given
as gifts to the former drum keeper. The wed-
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ding clothes represent the military coats given
to Osage leaders who in turn gave the coats to
their daughters to be worn in Osage weddings.
Today, the Wedding Coats are also given away
in honor of the new drum keeper. It is a great
honor to be selected to serve as a drum keeper
for one of the three districts.

NEW MEXICAN
HORSE PROJECT

Since the reintroduction of the horse to the
Americas by Christopher Columbus on his
second voyage, horses spread and eventually
became an important asset to Native peoples.
The horse that returned with Columbus in
1495 was a changed animal from the horse
that became extinct in the Western Hemi-
sphere around 10,000 years ago.

The Nimiipuu (Nez Perce) are restoring their historic
Appaloosa‘herds through a breedingsprograim tising ds
a foundation the:Akhal-Tekehorse from{Jurkmenistan,
possibly the oldest extant domesticated bréed: The
off-spring ‘combine Appalopsa.markings withthe silken
sheen of the Akhal-Teké codts .

Carlos Lopopolo is now working to pre-
serve the Spanish Mustang by finding horses
of the old Spanish descent through the New
Mexican Horse project. His vision is to identi-
fy Spanish traits through genetic testing of the
wild horse herds in the U.S. Once these horses
are identified, he brings them to his horse
sanctuary in New Mexico. At the sanctuary
he lets the horses live and breed as they would
in the wild. It is his hope to introduce these
horses in all National Parks as indigenous ani-
mals. The Wild Horse Preserve is dedicated to
Carlos’ late wife, Cindy Rogers Lopopolo, and
others who fell victim to cancer.

While visiting the Preserve I was able to
take a group tour. We made every effort not
to disturb the horse herds, but we were for-
tunate to see a new foal that had just been
born in the wild.




YOUNG HORSEMEN
PROJECT

One cannot talk about the horse culture
of the Plateau and Plains without talking
about the beautiful Appaloosa horses of the
Nimiipuu (Nez Perce). In 1806, while travel-
ling among the Nimiipuu, Meriwether Lewis
described their horses as having large spots
of white, irregularly scattered and intermixed
with brown.

In 1994 the Nimiipuu began the Young
Horsemen’s Program to teach its youth about
tribal history as well as about breeding and
caring for the horse. The Nimiipuu program
uses as its foundation stock four types of
mares, Arabian/Appaloosa, Thoroughbred/
Appaloosa, Quarterhorse/Appaloosa and Ap-
paloosa/Appaloosa. To breed with the mares
the Nimiipuu chose the Akhal-Teke horse
from Turkmenistan, which some think is the
most ancient domesticated horse breed still
extant. The crossbreeding has produced a
horse with the traditional spots of the Appa-
loosa, but when the sunlight strikes the horse,
it gives the coat a silky sheen. Some believe this
project will destroy the Appaloosa horse, but
the Nez Perce have a long history of breeding
horses, and I believe the Appaloosa will long
be part of their cultural identity.

At the Nez Perce National Historical Park
Visitors Center in Spalding, Idaho, I had the
great fortune to learn the proper function of
a painted parfleche horse ornament located
in our collection. I had originally selected this
object to be included in the exhibition but I
was unsuccessful in determining how the
object should or could be worn on the horse.
At the museum this ornament is displayed
with saddle and crupper intact. The painted
parfleche is worn beneath the saddle and is
quite beautiful once you see its proper use.

HORSE ART AND
HORSE MEDICINE

Beaded and painted horse regalia are some
of the most beautiful items created by Native
artists. I approached Jackie Bread, a Pikuni
(Blackfeet) artist and asked if she would be
willing to create a pair of painted parfleches
in the Pikuni (Blackfeet) tradition. I had given
her an image of what I had in mind.

Initially, Bread said she would but later
reported that she was uncomfortable with the

Jackie Bread (b. 1960), a Pikuni (Blackfeet)
artist, beaded these saddle bags especially
for the Song for the Horse Nation exhibit.
Pikuni flat cases, 2009, Montana. Seed
beads, tanned hide, rawhide and wool.
(26/7250).

“One cannot talk about the horse culture of the
Plateau and Plains without talking about the
beautiful Appaloosa horses of the Nimiipuu
(Nez Perce). In 1806, while travelling among the
Nimiipuu, Meriwether Lewis described their
horses as having large spots of white, irregularly
scattered and intermixed with brown.”
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HORSE CULTURE

assignment. What I had requested resembled
parfleches which were used for horse medi-
cine. Individuals who had been given this
medicine could treat horses as well as human
beings. Bread felt she didn’t have the right to
produce the parfleches.

I was aware of her beadwork skills and I
knew whatever she created would be amazing.
I told her to feel free to create what she was
comfortable with. She went on to produce
two beautiful beaded bags worn behind the
saddle. She used fresh smoked hide for the
long fringe, which I could detect before I even
opened the package.

BRYAN AKIPA AND
THE HORSE STICK

In the exhibition we have a very famous horse
stick made by No Two Horns, a Hunkpapa
Lakota from the Standing Rock reservation. It
is believed that he created this stick to honor
his favorite horse, which had been killed at the
Battle of the Little Big Horn. The horse stick
shows six wound marks with blood gushing
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Bryan Akipa (b. 1957), Sisseton Wahpeton Dakota wood-carver and musician, revived the tradition of the
horse stick after seeing the famous 19th century carving of No Two Horns (Hunkpapa Lakota) in a museum visit.
Akipa’s horse staff honors his uncle Master Sgt. Woodrow Wilson Keeble, awarded the Medal of Honor

for valor in the Korean War.

Dakota horse staff, 2008, South Dakota. Wood, horsehair, imitation feather, ribbon and paint. (26/7158).

from each wound. No Two Horns reproduced
this horse stick several times.

I knew there were contemporary ex-
amples of horse sticks. One was made by
Bryan Akipa from the Sisseton Wahpeton
Dakota, who was inspired by seeing the No-
Two-Horns stick in a museum in 1985. At
the time, he said, “There were no horse staffs
anywhere (except in museums), and most
people did not know what it was.”

I asked Akipa why he created his horse
stick. He said that he made the stick to com-
memorate his uncle Master Sergeant Wood-
row Wilson Keeble, U.S. Army. Keeble’s Da-
kota name is Mato Sapa or Black Bear, and he
is one of three full-blooded Indians to receive
the Medal of Honor. Akipa, a Northern Tra-
ditional Dancer, carried this horse stick with
him as he danced at powwows. Elders from his
community approached him and asked why
he was carrying the stick.

“T had a giveaway, put on a meal, and told
the story to the people,” Akipa told me. “My
uncle knocked out three machinegun bun-
kers single-handedly. Approaching the third

machine gun bunker he was hit by many gre-
nades.” His uncle thought he was about to die,
but a spirit of a man on horseback came and
encouraged him. Although Keeble’s story has
been displayed in many places (including the
Hall of Heroes at the Pentagon), said Akipa,
“it is always written in the military format and
never includes the part where he saw a horse
and rider on the battlefield.

“The story I grew up hearing always includ-
ed his vision of a horse and rider. The horse
was painted. The designs were painted circles
around the eyes, lightning bolt on the forehead,
lightning bolts on the front and hind quarters,
handprints under the lightning bolts and rings
painted around the legs. The rider was a deco-
rated old warrior with a double trailing war-
bonnet holding a great lance. The horse and
rider appeared to him larger than life.

“My aunt with all her oral-history knowl-
edge has said the warrior on the horse was
most likely my uncle’s great-grandfather
Anawang Mani, also a great warrior.”

After Akipa told this story, the elders de-
cided he had the right to carry the horse stick.




During the annual Crow Fair in Montana, participants
hold a daily parade through the campground, display-
ing the elaborately beaded regalia that decorate their
horses from head to tail.
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CROW FAIR

I cannot talk about horses without talking
about the Crow from Montana. At their an-
nual Fair held the third week in August, the
Crow people gather to compete along with
other tribes in hor